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Our print & online products reach 
more than a half-million area 
decision-makers each week.

The Hearst Connecticut Media Group is publisher of 10 dominant daily 
newspapers in Connecticut — covering Fairfield, New Haven, Litchfield, 
Middlesex, Hartford and Tolland counties. Our 22 weekly publications 
provide hyper-local coverage to key towns in our market.

With the largest news gathering team in the state, Hearst’s Connecticut news 
products have a serious journalistic commitment to provide local, watchdog 
and investigative reporting that impacts the communities they serve.

In addition to its journalistic commitment, Hearst recognizes its responsibility 
to help its advertising customers grow their businesses by offering the most 
cost-effective and targeted opportunities to reach new customers.

Our Audience
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• �A national company with a local focus – Our team 
of media specialists knows our products and our 
market better than anyone else, and are prepared to 
deliver innovative solutions for businesses of any size. 

• �We offer marketing without borders. Our audience 
delivery capabilities don’t stop at our core market; 
we can bring any message to any customer across 
the country, from DMA to zip-code level. 

• �Hearst is one of the nation’s largest diversified 
media, information and services companies with 
more than 360 businesses. Its major interests include 
ownership in cable television networks such as A&E, 
HISTORY, Lifetime and ESPN; global ratings agency 
Fitch Group; Hearst Health, a group of medical 
information and services businesses; 31 television 
stations such as WCVB-TV in Boston and KCRA-TV 
in Sacramento, Calif., which reach a combined 19 
percent of U.S. viewers. 
 
Hearst also includes newspapers such as the Houston 
Chronicle, San Francisco Chronicle and Albany Times 
Union, nearly 300 magazines around the world 
including Cosmopolitan, ELLE, Harper’s BAZAAR and 
Car and Driver; digital services businesses such as 
iCrossing and KUBRA; and investments in emerging 
digital and video companies such as Complex 
Networks, AwesomenessTV, BuzzFeed and Vice.
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Why 
Hearst?

We’re part of one of the largest, 
most diversified media companies in 
the world – Hearst’s major interests 
include magazine, newspaper and 
business publishing, cable networks, 
television and radio broadcasting, 
Internet businesses, TV production, 
newspaper features distribution, 
business information and real estate.

"A hallmark of this company 
has been an ability to 
embrace change, rarely 
giving up on anything we 
are good at."

STEVEN R. SWARTZ
President & CEO, Hearst
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• �Ranked 4th in the US for 
advanced (graduate) degrees.

• �Per capital personal income 
($89,945).

• �Home to 15 Fortune 500 
companies as well as influential 
business decision-makers.

• �1.3M Connecticut adults are in 
white-collar occupations.

Sources: Nielsen Scarborough, Fortune.com, Point2Homes.com, 
US Census 

#1reach across 
Connecticut

1M
WEEKLY

PRINT READERS

3.3M
MONTHLY 

LOCAL WEBSITE 
VISITORS

Small towns, waterfront living

and urban sophistication

make up a diverse and expanding

market in which to do business.
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We have 
Connecticut 
covered.

HCMG Print & Digital Coverage

HCMG Digital Coverage
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Our 10 daily and  
22 weekly newspapers  

cover central, southwestern  
and coastal Connecticut.

DAILY NEWSPAPERS WEEKLY NEWSPAPERS
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MONTHLY MAGAZINE

Connecticut Post 

Greenwich Time 

Journal Inquirer 

Meriden Record-Journal

New Haven Register 

Republican-American

Stamford Advocate 

The Middletown Press 

The News-Times 

The Norwalk Hour 

Connecticut Magazine

Berlin Citizen

Cheshire Citizen

Cheshire Herald

Citizen’s News 

Fairfield Citizen 

Litchfield County Times

New Canaan Advertiser 

New Milford Spectrum

North Haven Citizen

Shelton Herald

Shoreline Times 

Southington  
   & Plainville Citizen

The Darien Times 

The Milford Mirror

The Post

The Register Citizen 

The Ridgefield Press

The Trumbull Times

The Wilton Bulletin 

Town Times

West Hartford News 

Westport News 



7HCMG Media Kit  |  2026

Sunday Arts & Style

Every Sunday, our arts & style publication will feature the 
better things in life, from home and fashion to food and 
films.

Ours is an affluent and educated market with an active 
interest in the finer things in life. 47.3% of our readers 
have household incomes of $100,000 or more, and spend 
their money locally on arts, style, travel, wellness, home 
décor, fine dining and philanthropy.

Appears in the five Fairfield County dailies only.

Source: Nielsen Research 2025; Connecticut Print and Digital Audience

A&L— Publishes Thursday

Arts & Leisure features exhibits, theater, dance, film, music 
and entertainment that is happening in our communities. 
It appears in 7 of our weekly community newspapers. 

GO— Publishes Thursday

Connecticut’s Premier Entertainment Publication. 
Appears in the five Fairfield County dailies and NHR only.
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Our direct marketing solutions can bring 
your message to every household in the 
market, or a targeted selection of your 
best potential customers. We offer design, 
print and delivery options to suit every 
size business and budget, with attractive, 
high-impact AdNotes, single sheets, 
menus, booklets and more. Our direct 
mail program can put custom-designed 
postcards, self-mailers and letters into the 
households you’re looking to reach.

(TMC) Shared Mail 

Hearst CT Media Group’s 
TMC products (Total Market 
Coverage) are four-page shells 
that provide a “jacket” to 
house the single sheet inserts 
and circulars. It is distributed 
to our non-subscribers so 
when partnered with our core 
products, you can effectively 
deliver to 100% of the market.
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LOOK FOR THE FOLLOWING 
ADVERTISERS INSIDE!*

SOUTHERN ZONES

*ADVERTISING CIRCULARS 
MAY NOT APPEAR IN ALL 

DISTRIBUTION AREAS

Visit Us On The Web!
www.adamssuperfood.com

SUPERMARKETS

Get Home Delivery of the Connecticut Post, New Haven Register, The News-Times, and The Norwalk Hour

SAVE BIG • CALL 203-333-6688

Produced by Thursday, February 7, 2019
301 Merritt 7, Suite 1 • Norwalk, CT 06851 FOR CUSTOMER SERVICE CALL 203-333-6688

Connecticut Registration #0556507 • Massachusetts Registration #176974
Licensed and Fully Insured. Offer valid 2/1/19 - 2/28/19.

* This ad supersedes all others. * Some restrictions may apply.
* Offers cannot be combined. * For qualified buyers and if paid in full.
**See disclaimer on our website for giveaway rules and regulations.

The Amazon Echo Dot is given away by Advanced
Window Systems, LLC. Amazon is not a sponsor of this promotion.

Call Today: 203-399-0715
www.advancedwindowsystems.com

• Windows
• Siding
• Roofing
• Doors

Helping you make your home

60% OFF
Window, Siding, Roofing, &

Door Installation

Limited Time Offer

FREE
Amazon Echo Dot!

Whether you buy from us or our competitor!**

100% Financing Available

PR
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U
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Look for the foLLowing 
Advertisers inside!*

southern zones

*Advertising circuLArs 
mAy not AppeAr in ALL 

distribution AreAs

Visit Us On The Web!
www.adamssuperfood.com

SUPERMARKETS

thursday, february 27, 2020

203-488-2527 • 800-HALLOCKS
From Stamford/New Haven; I-95 (North) Exit 54 turn left.

From New London; I-95 (South) Exit 54 turn right.
From Hartford; I-91 (South) to I-95 (North) Exit 54 turn left.

Call 800-HALLOCKS
Click Hallocks.com

STORE & OUTLET **Monthly payments required, qualified customers, details in store.

18 cu. ft.
Top Freezer
Refrigerator

Orig. $699

$495In Outlet

21 cu. ft.
Top Freezer
Refrigerator
in White

$595
Orig. $899

In Outlet

4.7 cu. ft.
High

Efficiency
Giant Tub
Washer

$595
Orig. $999

Stainless
Steel Tub
Washer

$475
Orig. $699

5.1 cu. ft. 200 lb.
Chest Freezer

$145
Orig. $299

Super
Capacity 3.5
cu. ft. Top

Load Washer

20”
Easy to Clean

Gas
or Electric
Range

Orig. $539

In OutletOutlet

$299

30 inch
Self Clean
Electric
Range

$545
Orig. $779 1/2

PRICE

Selected
Cook Tops
Wall Ovens
• Self Cleaning
• Stainless Steel

Orig. $1199

$625

30”
Convection
Gas Range
• Self Cleaning
• 18,000 BTU Burner

Orig. $499

$397

or

We Deliver
We Install

We Haul Away

0%**

Financing Available

Orig. $629

• Energy Star
• Silverware Basket in Door

Stainless Steel
Dishwasher

$395

**

Orig. $1400-$2000

Select
Group

Side x Side
Refrigerators

$888In Outlet

Select
Group

French Door
Refrigerators

$888
Orig. $1400-$2000

In Outlet

Call 800-HALLOCKS
Click Hallocks.com

STORE & OUTLET  ** Monthly payments required, qualified customers, details in store.

18 cu. ft.
Top Freezer
Refrigerator

Orig. $699

$495In Outlet

21 cu. ft. 
Top Freezer 
Refrigerator 

in White

$595
Orig. $899

In Outlet

Stainless 
Steel Tub
Washer

$475
Orig. $699

5.1 cu. ft. 200 lb. 
Chest Freezer

$145
Orig. $299

Super 
Capacity 3.5 
cu. ft. Top 

Load Washer

20” 
Easy to Clean

Gas 
or Electric 

Range
Orig. $539

In OutletIn OutletIn Outlet

$299

30 inch
Self Clean

Electric 
Range

$545
Orig. $779  1/2 

PRICE

Selected 
Cook Tops
Wall Ovens
• Self Cleaning
• Stainless Steel

Orig. $1199

$625

30” 
Convection 
Gas Range
• Self Cleaning
• 18,000 BTU Burner

Orig. $499

$397

or

We Deliver
We Install

We Haul Away

0%**

Financing Available

Orig. $629

• Energy Star
• Silverware Basket in Door

Stainless Steel
Dishwasher

$395

**

Orig. $1400-$2000

Select 
Group

Side x Side
Refrigerators

$888In Outlet

Select 
Group

French Door
Refrigerators

$888
Orig. $1400-$2000

In Outlet

I-95 EXIT 54
174 Cedar St. Branford 06405

203-488-2527 • 800-HALLOCKS
From Stamford/New Haven; I-95 (North) Exit 54 turn left. 

From New London; I-95 (South) Exit 54 turn right.
From Hartford; I-91 (South) to I-95 (North) Exit 54 turn left.

We’re Hiring Part 
Time Delivery Pros

Top Skills / 
Experience for Top 

Quality Delivery 
Call Jack or Mark 

203-488-2527

$avings
ource

Get Home Delivery of the Connecticut Post, New Haven Register, The News-Times, and The Norwalk Hour

SAVE BIG • CALL 203-333-6688

Produced by February 27, 2020
301 Merritt 7, Suite 1 • Norwalk, CT 06851 FOR CUSTOMER SERVICE CALL 203-333-6688
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LOOK FOR THE FOLLOWING 
ADVERTISERS INSIDE!*

NORTHERN ZONES

*ADVERTISING CIRCULARS 
MAY NOT APPEAR IN ALL 

DISTRIBUTION AREAS

Slug Created: 1/31/12

CMYK

 

File NameCr. Director
Art Director
Copy Writer

Account
Production

Tra�c
Retoucher

Keyliner

ProdProd ADAD Proofer/WriterProofer/Writer AEAE CD StudioRoute# Date:

S
IZ

E

A
LT

S N
O

T
E

S

C
O

LO
R

 U
S

E

Printed @ 100% Unless Indicated

Bleed

Trim

Live

T
E

A
M

ADC29448_7.875x10.5_Magazine_NATFlood_Eng.indd
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Magazine ad

Initial Keyline Date: 8.21.15
1

Don’t Wait.

Communicate.

Visit Ready.gov/communicate
Make your emergency plan today.

ADC29448_7.875x10.5_Magazine_NATFlood_Eng.indd   1 9/24/15   10:04 AM

(StatePoint) Only 39 percent of respondents 
in a FEMA survey say they have developed an 
emergency plan and discussed it with their 
households.

When a natural disaster strikes, moving your family 
to immediate safety is always the top priority, which 
means there is often little time to think about the 
fi nancial details that can make the recovery process 
go smoothly. That’s why it’s crucial to be proactive 
and prepared for whatever comes your way.

“Disasters occur during every season and on all 
different scales,” says Rullah Price, senior vice 
president and community outreach director, 
Wells Fargo Home Lending. “That is why being 
prepared is so critical in today’s environment.” 
Committed to helping its customers impacted 
by all types of natural disasters, Wells Fargo is 
offering the following tips, to help plan in advance 
for worst-case scenarios:

Save Important 
Documents
Save important fi nancial documents
such as birth and marriage certifi cates, wills, 
deeds, tax returns, insurance policies and 
stock and bond certifi cates, on a thumb drive. 
These records are often needed for tax and 
insurance purposes.

Create a Record 
Make a visual or written record of your 
possessions including cars, boats and 
recreational vehicles. Or, use an inventory 
booklet and make a simple list.

Take Photos  
Photograph your home exterior, including 
landscaping, making special note of any 
improvements, such as a patio, fencing 
or outbuildings, as these may increase 
property value.

Digital Banking 
and Financials
Consider setting up online banking mobile 
banking, bill pay and electronic account 
alerts. This will help you stay on top of your 
accounts and bills if you’re displaced from 
your home.

Emergency Funds 
Lastly, have cash or an emergency fund
A disaster can shut down local ATMs and 
banks. After a disaster, you may need cash for 
the fi rst few days, or even several weeks.

It is also important to know that when a disaster is 
approaching, many fi nancial institutions will send 
updates. This will help pave the way for a speedy 
recovery. For example, once Wells Fargo is aware of 
a pending disaster, the bank begins communicating 
immediately with customers who might be 
impacted, using numerous virtual channels, such 
as email, text, ATMs and social media — to alert 
them where to call for information and assistance 
should they suffer sustained damage.

After a disaster, wait until it’s safe to return to 
your property. Then, assess for damage, including 
your automobiles. Call your lender and insurance 
company to fi le a claim as soon as possible if you 
have sustained damages. It is also helpful to know 
in advance if and what resources your fi nancial 
institutions provide. For example, Wells Fargo 
customers — including those with home mortgages, 
home equities and auto loans — can contact 
800-TO-WELLS or visit wellsfargo.com/recovery. 

Don’t wait until disaster is at your doorstep to plan. 
Preparation today can pave the way for a smoother 
fi nancial recovery process in the wake of a natural 
disaster or emergency scenario.

More than Half of Americans 

           are Unprepared for Natural Disasters: 
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LOOK FOR THE FOLLOWING ADVERTISERS INSIDE!*

*ADVERTISING CIRCULARS MAY NOT APPEAR IN ALL DISTRIBUTION AREAS

$avings Express
New Haven Register

www.nhregister.com

Get Home Delivery of the New Haven Register and SAVE BIG! Call 203-330-6276Produced by 
Thursday, February 27, 2020  

100 Gando Drive • New Haven, CT 06513-1049 

FOR CUSTOMER SERVICE CALL 203-330-6276

FOR CUSTOMER SERVICE CALL 203-330-6276

Excluding Baked & Deli Varieties
LAY’SPOTATO CHIPS

XL5-8 OZ. BAG

2FOR

$6
THOMAS’ 6PKENGLISHMUFFINS(ORIGINAL ONLY)12 OZ. PKG.BUY ONE, GET TWO

FREE

Croissant, Lean or
HOT

POCKETS8.5-9 Oz. Boxes

199

TITANEMPANADAS12 Ct. 42 Oz. Boxes

799

Regular or SelectsSWANSONHUNGRY-MAN
DINNERS13.1-17 Oz. Boxes

FOR

2698

Sorbet orHÄAGEN-DAZSICE CREAM
14 Oz. Cntrs.

3FOR

$10
BREYERS

ICE
CREAM

1.5 Qt. Cntrs.

2FOR

$7

A Hint of, Flip, orCHOBANIGREEK YOGURT4.5-5.3 OZ. CUP

10FOR

$10

MASECACORN
FLOUR4.4 LB. BAG

2FOR

$5

Regular or Light
PARKAY
SPREAD41-48 Oz. Tubs

299

BRIGHT &
EARLY

DRINKS
59 Oz. Cntrs.

4FOR

$5

DANNONDANIMALSSMOOTHIES6 Pk. 3.1 Oz. Btls.

2FOR

$5
w/Calcium & Vitamin D or

RegularKRASDALEPREMIUMORANGE JUICE
52 Oz. Btl.

2FOR

$5

Yocrunch (4 Pk. 4 Oz Cups);Danimals Drinks (6 Pk. 3.1 Oz. Btls.);
Light & Fit Vanilla or Strawberry (32 Oz. Cntr.); or

DANNON
ACTIVIA
YOGURT4 Pk. 4 Oz. Cups

2FOR

$4

Vegetable, Canola, orWESSONCORN OIL1 GAL. BTL.

599

*Plus Deposit:Classic Only
COCA-COLA2 LTR. BTL.

4FOR

$5

Long Grain
RICELANDRICE
20 LB. BAG

899

CHARRASCORN
TORTILLAS12 OZ. PKG.

179

Beef Ravioli, Mini Beef Ravioli, Beefaroni, orCHEF BOYARDEESPAGHETTI &MEATBALLS14.5-15 OZ. CANS

99¢
Fideos (12 Oz.); orLUIGI VITELLIPASTA16 OZ. BAGS

88¢
Assorted VarietiesPILLSBURYMOIST SUPREMECAKE MIX15.25 OZ. BOXES

99¢Excluding DecafCAFE
BUSTELO10 OZ. BRKPKS.

2FOR

$5
Bertolli (15-24 Oz.); Chunky or Old World StyleRAGU
PASTA
SAUCE45 OZ. JARS

2FOR

$5
Cider; Clear or Country StyleKRASDALEAPPLE
JUICE
64 OZ. BTLS.

2FOR

$3CAMPBELL’SCHUNKY
SOUPS18.6-19 OZ. CANS

3FOR

$5
In Water or OilBUMBLE BEESOLID WHITETUNA

5 OZ. CANS

3FOR

$5
KRASDALEGRANULATEDSUGAR10 LB. BAG

599White, 54 sh.
BOUNTY
TOWELS
BUNDLE PACK6 ROLL PKG.

799

Long Grain
CANILLA
RICE
20 LB. BAG

2FOR

$20
IBERIA
GANDULES15 OZ. CAN

5FOR

$4

Lime/Bleach,Grapefruit, Lemon,or Orange
AJAX
DISH
LIQUID14 OZ. BTL.

99¢

Selected VarietiesGOYA
BEANS15 OZ. CAN

5FOR

$4
KRASDALEKETCHUP24 OZ. BTL.

99¢

Field of Flowers orMorning Sun
SUAVITELFABRIC
SOFTENER33.8 OZ. BTL.

199

SUPER CHEFCORN
OIL
2.5 GAL. BTL.

1599

*Plus Deposit
INCA
KOLA
2 LTR. BTL.

3FOR

$5

Sunburst Clean/Fresh orTropical Breeze (29 Loads); or24-33 Load
PUREX
LIQUID
DETERGENT43.5-50 OZ. BTLS.

199

Iodized or PlainMORTON
SALT
26 OZ. CNSTR.

99¢

*Plus Deposit
POLAND
SPRING
WATER24 PK. 16.9 OZ. BTLS.

2FOR

$9

SALE STARTS FRIDAY SATURDAY SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY
FEB. 28 29 1 2 3 4 5

CHECK OUT OUR WEBSITE FOR COUPONS AND SO MUCH MORE!
WWW.CTOWNSUPERMARKETS.COM M

A
R

U41-266_269-P1

Not responsible for typographical errors. Some illustrations used in this circular are for design purposes only & do not necessarily represent items on sale. Sale items limited to 1 per family unless otherwise noted.

Items & prices effective in this store only. Not all items available in all locations. Beverage deposits not applicable in N.J., Housewares and H.& B.A. are at the stores with items. © Alpha I Marketing Inc. All rights reserved.

Reproduction without the express written consent of Alpha I Marketing Inc. is strictly prohibited. Prices Effective Fri., February 28th thru Thurs., March 5th, 2020. Urban Basic. Prices available at this location only.

Limit 1 Offer

Limit 1 Offer

WITH
ADD’L $20
PURCHASE

WITH
ADD’L $20
PURCHASE

MUST BUY 2Lesser or greater quantitieswill scan at regular price.

MUST BUY 2
Additional Quantities

Will Scan @ $5.99 ea.

PREMIUM
QUALITY
NOT FROM

CONCENTRATE

No LIMIT

Straight Sale $9.99
GET 3 FOR
$4.49

325 FERRY STREETNew Haven, CT 06513Phone: (203)777-3998Mon-Sat 7:30am-10pm, Sun 8:00am-10:00pm

482 GREENWICH AVE.New Haven, CT 06519Phone: (203)773-8998Mon-Sat 7:30am-10pm, Sun 8am-9pm

WE ACCEPT ALL MAJOR CREDIT CARDS, EBT, FOOD STAMPS, MONEYGRAM,

MONEY ORDERS, ATM BILL PAYMENT CENTER!
FREE DELIVERY SERVICE WITH A $75.00 PURCHASEFresh Lean

WHOLE
PORKSHOULDER

99¢
LB.

U.S.D.A. Grade “A”,No Antibiotics Added Ever,Jumbo Pack
PERDUE
CHICKENDRUMSTICKS

99¢
LB.

U.S.D.A. Choice BeefWHOLE SEAMEDEYE ROUND
ROAST

399
LB.

SMOKED
PORKNECK BONES

109
LB.

Chairman’s ReserveCUBED
STEAK

459
LB.

PERDUE
WHOLE

CHICKEN

119
LB.

Farm Fresh
YELLOW
CORN

5$
FOR2

See Inside For ListingDOLE
SALAD

BLENDS5-12 Oz. Pkgs.

2LBS.

$5

Regular
PERDUE
TURKEY
BREAST

499
LB.

DOMESTIC
HAM

399
LB.

Fresh
ASPARAGUS

299
LB.

Extra Fancy, Imported•GREEN •REDSEEDLESS
GRAPES

199
LB.

GREEN
PLANTAINS

10$
FOR2

FreshSTRAWBERRIES16 Oz. Cntrs.

3$
FOR5

Yellow or WhiteGREAT LAKESAMERICAN
CHEESE

399
LB.

more
advertising

Hearst Direct
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S P E C I A L A D V E RT I S I N G S E C T I O NS P E C I A L A D V E RT I S I N G S E C T I O N
STAMFORD ADVOCATE | FAIRFIELD CITIZEN | THE NORWALK HOUR
NEW CANAAN ADVERTISER | THE DARIEN TIMES | WESTPORT NEWS

also insidealso inside
WALLPAPER

IS “IN” AGAIN
PA G E 6PA G E 6

STAGING FOR
THE SEASONS

PA G E 2PA G E 2

FIFTH WALL
PA G E 1 2PA G E 1 2

R E A L E S T A T ER E A L  E S T A T EFALL
2025

FIFTH WALLDESIGNING THE

GREENWICH’S
NEW CONSTRUCTION

PA G E 4PA G E 4

R E A L E S T A T ER E A L  E S T A T ESPRING
2025

PA G E 3 4PA G E 3 4M A K I N G ASPLASHM A K I N G ASPLASHM A K I N G A

S P E C I A L A D V E RT I S I N G S E C T I O NS P E C I A L A D V E RT I S I N G S E C T I O N
GREENWICH TIME

CONDOS
WITHOUT COMPROMISE

PA G E 2PA G E 2

PA G E 1 4PA G E 1 4gather
round the island

Best of

Our “Best of” sections cater 
to local market favorites. 

Education

We produce a variety of 
Education-themed special 
sections geared towards 
parents in our communities.

SPECIAL ADVERTISING SECTION CONNECTICUT POST | NEW HAVEN REGISTER | GREENWICH TIME | STAMFORD ADVOCATE | THE NEWS-TIMES | WESTPORT NEWS | FAIRFIELD CITIZEN
NEW CANAAN ADVERTISER | THE WILTON BULLETIN | THE MILFORD MIRROR | THE RIDGEFIELD PRESS | THE TRUMBULL TIMES | SHELTON HERALD | THE DARIEN TIMES | THE NORWALK HOUR

CT Incorporates Reading Curriculum
Guidelines for Public Schools

C onnecticut Public School districts recently faced a dead-
line of July 1, 2025, to implement a state-required revi-

sion to reading curricula for kindergarten through third grade.

This new curriculum was based on a law passed in 2021, the
Right To Read Bill, which, according to Right to Read CT, set a
statewide strategy to address early literacy.

THE SCIENCE
OF READING

BACK TO
SCHOOLAUGUST

2025

CONTINUE READING ON PAGE 14

HOOHOO

steppingstonesmuseum.org/fieldtrip • 203 899 0606, ext. 208 • Mathews Park, 303 West Avenue • Norwalk, CT

Group and School
Workshops Available!
• Become Space Explorers
• Uncover Prehistoric Knowledge
• Engineer a Flying Contraption
• Construct Your Own Coaster

and more

Visit our
website
for more
details!

CONNECTICUT POST
NEW HAVEN REGISTER

GREENWICH TIME

NEW CANAAN ADVERTISER
THE DARIEN TIMES

STAMFORD ADVOCATE

FAIRFIELD CITIZEN
THE NEWS-TIMES

THE NORWALK HOUR

THE REGISTER CITIZEN
WESTPORT NEWS

THE MIDDLETOWN PRESS

THE WILTON BULLETIN
SHORELINE TIMES

WEST HARTFORD NEWS

Newspaper 
special sections

Top Workplaces

A special publication that seeks 
to honor and recognize some of 
the best companies to work for 
throughout Connecticut.

Real Estate & Home

Our Real Estate sections 
showcase the enviable homes 
and estates throughout our 
coverage area and publish 
frequently throughout the year.

S P E C I A L A D V E R T I S I N G S E C T I O N

Connecticut Post
Greenwich Time
Stamford Advocate
The News-Times
The Norwalk Hour
Fairfield Citizen
New Canaan Advertiser
The Darien Times
Westport News

FEBRUARY 2025

HITTING THE
JACKPOT

SPECI AL ADVER TISING SEC TION | SEP TEMBER 2025 | CONNECTICUT POS T | GREENWICH TIME | NE W H AV EN REGIS TER
RECORD-JOURN AL | REPUBLIC AN-AMERIC AN | S TAMFORD ADVOC ATE | THE NE WS-TIME S | THE NORWALK HOUR

Working here must feel like

Look inside to view this year’s Top Western CT
Employers and read about what it’s like to work
for them… STARTING ON PAGE 2

SPECIAL ADVERTISING SECTION
CONNECTICUTPOST

M
A

R
C

H
2

0
2

5

MMODERNODERN
KITCHENKITCHENS
ALSO INSIDEALSO INSIDE Quiet Rooms, Modular Bathrooms,Quiet Rooms, Modular Bathrooms,
2025’s Color of the Year & More!2025’s Color of the Year & More! STARTING ON PAGE 2

GREENWICHTIME
STAMFORD ADVOCATE

THEMIDDLETOWN PRESS
NEWHAVEN REGISTER

THE NEWS-TIMES
THE NORWALK HOUR

JOURNAL INQUIRER
RECORD-JOURNAL

PAGE 8

S
PAGE 8

S

MAY 2025 SPECIAL ADVERTIS ING S ECTION

See who won this year’s
Best of New Haven County!
BEGIN READING ON PAGE 2

THE
MEDAL
GOES
TO...
See who won this year’s 

MEDAL 
GOES 

... NEW

HAVEN COUNTY

NEW HAV EN R EGISTER
RECOR D-JOUR NA L
CHESHIR E HERA LD

T HE MILFO R D MIR R OR
NORT H HAV EN C ITIZEN

forVoting UsThank You

Call us today (203) 553-9537
THE RADIANCE

291 S Lambert Rd Suite 5 Orange, CT 06477 • www.theradiancemd.com

BEST MEDSPA
IN NEW HAVEN COUNTY

Make some
noise for

our winners!

Make some 
noise for 

our winners!
noise for 

our winners!
noise for 

DRUMROLL!
JUNE 2 0 2 5  S PECIAL ADVERTISING SECTIO N 

DRUMROLL!

FA
IR

FIELD COUNTY

CONNECTICUT POST
GREENWICH TIME

STAMFORD ADVOCATE
NORWALK HOUR

THE NEWS-TIMES
THE DARIEN TIMES

NEW CANAAN ADVERTISER
THE RIDGEFIELD PRESS

FAIRFIELD CITIZEN
WESTPORT NEWS

THE WILTON BULLETIN
SHELTON HERALD

THE TRUMBULL TIMES

BEGIN READING ON PAGE 2

SOUND THE
ALARMS

SCAN CODE FOR THE
FULL LIST OF WINNERS >>

OCTOBER 2025 REPUBLICAN AMERICAN
S P E C I A L A D V E R T I S I N G S E C T I O N

DON’T SNOOZE ON THESE RESULTS
Your 2025 Readers’ Choice Awards are Inside!

CROWN
JEWELS

SCAN CODE FOR THE
FULL LIST OF WINNERS >>

OCTOBER 2025 RECORD-JOURNAL
SPEC I A L ADVERT I S I NG SECT ION

CONNECTICUT HAS SOME REAL GEMS
Your 2025 Readers’ Choice Award Winners are Inside!
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100 YEARS OF

FRANK PEPE’S PIZZA

EASY WINTER

NATURE WALKS

THE ALLURE OF

GILMORE GIRLS

As we enter 2025,
snapshots of history
—quarter century by
quarter century.

100 years of Connecticut History
JANUARY 2025 $4.95

FEBRUARY 2025 $4.95

Roasted Golden
Beets from Flock &
Herd in Rocky Hill.

DINING EXPERTS

recommend their 34
new favorite eateries, plus
hundreds of overall picks.

RECONSTRUCTING

MOHEGAN LANGUAGE

STEAMPUNK-STYLE

RENOVATION

ROMANCE READS

FOR VALENTINE’S

TAURANTSW
TOP

TV LISTINGS INSIDE

Connecticut Magazine’s average circulation is greater than all local and most national 
magazines in Connecticut, including Time, Food & Wine, Travel & Leisure, Architectural 
Digest and a whole lot more. No magazine delivers Connecticut better!

ICEBERG

HOMES
A “cool” trend in
home building

Inside a mid-century
modern treehouse-like
escape in Higganum.

CLIMATE MIGRATION

hottest markets

nnecticut, and

t’s in store this spring

KITCHEN DESIGN TRENDS
TV LISTINGS INSIDE

MARCH 2025 $4.95

HOME&
REAL ESTATE

+

Connecticut 
Magazine

The primary monthly, glossy 
authority on shopping, 
dining, entertainment and 
travel in Connecticut.

PROTECTING

�

RECLAIMING INDULGING IN A

REAL WEDDINGS

VENUE GUIDE

‘SCHOOL OF ROCK’

WEDDING

THE ART OF CAKE

Inside

APRIL 2025 $4.95

MAY 2025 $4.95

+

As se ct peers

Music and dancemay stave offmemory loss

A lost soulmusic recording from the ‘70s

The history of Connecticut’s town greens

TV LISTINGS INSIDE

JUNE 2025 $4.95

T
H
E

T
R
AV
EL ED

IT
I
O
N

INSIDE THE NEW DELAMAR HOTEL

LUXURY IN MYSTIC

DISNEY WORLD
TRAVEL TIPS FOR FAMILIES

AMTRAK ADVENTURES
RIDE THE RAILS TO 6 DESTINATIONS

CT CASINO GUIDE
MORE TO DO THAN GAMING

JULY 2025 $4.95

SUMMER READING         
COURTESY OF LOCAL AUTHORS

HAITIAN STREET FOOD 
IN A COASTAL TOWN

THE BILLBOARDS
THAT GRAB CT DRIVERS’ EYES

TV LISTINGS INSIDE

PAUL NEWMAN’S LEGACY
HONORED ON HIS 100TH BIRTHDAY YEAR+

FOOD
TRUCKS

THE CONNECTICUT BRIDE

FFOOOODD EEXXPPEERRTTSS’’ PPIICCKKSS FFOORR
TTHHEE TTOOPP 1100 FFOOOODD TTRRUUCCKKSS IINN CCTT

HIKING THE

APPALACHIAN TRAIL

BACK-TO-SCHOOL

SHOPPING

PPAARREENNTTIINNGG
TTOODDAAYY

TV LISTINGS INSIDE

SOCIAL MEDIA GIVES

PARENTS COMMUNITY

AND BUSINESS

OPPORTUNITIES

WHAT TO KNOW

ABOUT ARFID

IN CHILDREN

FARM-FRESH

ICE CREAM

Best

+
OCTOBER 2025 $4.95

The iconic chef opens his home to share

his art and reflect on 90 years.

TV LISTINGS INSIDE

Influencer

Eva Amurri designs

a house from the

ground up

Hiking spots

to take in the

autumn foliage

TheMadison resident

is celebrating his 90th

birthdaywith a year-

long celebration.

NOVEMBER 2025 $4.95

150 YEARS OF
YALE VS. HARVARD

FOOTBALL

THE
GAME

AUTUMNAL
NATURE WALKS

THANKSGIVING
TABLESCAPES

STEW LEONARD’S
ANIMATRONICS

Yale’s mascot andsome
Danwill root for the
Bulldogs on Nov. 22.

THE LIFTHE LIF
HOWHOW

of
a

$4.95DECEMBER 202

Holiday
i t uid

TV LISTINGS INSIDE

Our annual

Local shopping
ideas for everyone
on your list.

CONNECTICUT

YULETIDE CAROLERS

HOLIDAY EVENTS

IN NEW HAVEN

STUDENTS SUPPORT

STANFORD STUDY

Magaly Del
Castillo and
Amee Hussey
are artisans who
specialize in
making pottery.
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Digital Reach

Hearst is an audience 
powerhouse. As part 
of the Hearst network, 
we offer unbeatable 
reach and access. 

HCMG Media Kit  |  2026
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LOCALMARKET+ ENHANCED LISTINGS

Leverage our domain rank to be part of a top search result for your 
industry. Professional HCMG curators determine which businesses 
are included using independent research. Benefits include premium 
position, logo, fully customizable text and links, photo or video.

NATIVE ADVERTISING

Our native content teams specialize in developing custom native 
advertising programs that enriches, empowers, and adds value to the 
lives of readers. We craft your story in the same look, feel and tone as 
our editorial allowing your message to be seamlessly integrated across 
our news site experience. 

Digital Marketing

DISPLAY BANNERS

Our core websites generate 26 million page views each month, with 
over 2 million unique visitors. We offer both standard ad positions and 
high-profile Rich Media opportunities to bring your message to local 
consumers.

CONNECTED TV

Connected TV accesses premium, professionally produced content 
viewed over an internet connection, on a TV. We focus on large screen 
and long-form unskippable premium content. CTV has the highest 
video completion rate of 97% compared to desktop, tablet, & mobile. 
Access a hard to reach audience like millennials and other cord-
cutters! 
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STREAMING AUDIO

Take your campaign to the next level by engaging listeners as they are 
tuned in to their favorite playlists and podcasts. Target hard-to-reach 
Millennials and “on the go” audiences utilizing non-skippable, brand-
safe programmatic advertising.

CUSTOM WEBSITES

We can help you transform and optimize your current site or build 
you a whole responsive new site – multiple levels of service and 
customization are available. 

SEM (SEARCH ENGINE MARKETING)

Have our team of experts manage your SEM to increase your ranking 
in paid search results on Google, Yahoo  & Bing. We will work within 
your ad budget and pace your campaign to ensure a consistent ad 
presence. 

ADVANCED AUDIENCE TARGETING

We can customize your campaign to just the right audience on 
a network of over 10,000 national sites, based on geographic, 
demographic and online search behavior criteria.
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Digital Marketing

VIDEO CREATION

Compel buyers with the power of video. Boost your marketing 
strategy with professionally recorded video content that builds trust 
and differentiates your brand through one of the most influential 
content formats. 

SOCIAL MEDIA MANAGEMENT (SMM)

We will set up and/or enhance  your business presence on popular 
social networking sites such as Facebook, Twitter, Google+ and 
LinkedIn. Multiple service levels available.
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Digital Marketing

VIDEO CREATION

Compel buyers with the power of video. Boost your marketing 
strategy with professionally recorded video content that builds trust 
and differentiates your brand through one of the most influential 
content formats. 
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REPUTATION MANAGEMENT

We maximize your online reputation by building your local online 
listings across top directories and review websites. Our monitoring 
feature notifies you when a new review is posted, allowing for a 
timely response. Our reputation experts craft professional responses 
to review with you before posting. 

YOUTUBE/TRUEVIEW

We can help you create a YouTube video that will appear in search 
results in all the major search engines.

SEO (SEARCH ENGINE OPTIMIZATION)

SEO improves your business’ presence on “organic” or free search 
results. Available at several rate levels to suit your needs, all packages 
include a video and landing page, custom URL and keyword/
geographic targeting  to enhance your search ranking.

FACEBOOK & INSTAGRAM ADVERTISING

Let us help you effectively leverage the power of Facebook & 
Instagram by targeting age, gender, education level and interests. 
Sponsored posts appear in user’s News Feed; banner ads are visible at 
all times on right-hand side of page. 

EMAIL MARKETING

Target new customers by geography, interest and demographics, or 
stay in touch with your current customer database. Detailed reporting 
allows you to track open rates and click-throughs to your site.  

Digital Marketing

MARKETING AUTOMATION

We link your email to import existing contacts and continuously add 
to your customer list. We turn missed opportunities like old clients, 
review shoppers, and even one-time buyers, into loyal customers by 
automatically delivering the right sequence of targeted messages at 
the right time to your contacts. 
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203.330.6238  |  advertise@hearstmediact.com 
www.hearstmediact.com

Connect to Consumers
throughout Connecticut.


